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Milan, September 11th 2007 
 
 Press release 

 
The Board of Directors of Marcolin S.p.A. approves the results of the first half of 2007.  
Exceptional growth in revenue (+25.7%) and strong rises in profit of all Group 
companies, with the exception of Cébé. 
The Group appoints a Manager in charge of drawing up company accounts. 
 
Revenue: € 104 million (€ 82.7 million at 30 June 2006, up by 25.7%);  
EBITDA: € 9.8 million (€ 3.8 million in 2006); 
EBIT: € 3 million (€ 0.1 million in 2006); 
Net income: - € 2 million, of which - € 7 million related to Cébé (net income at 30 
June 2006: - € 3.7 million); 
Net financial position: - € 29.4 million euro (- € 42.2 million at 30 June 2006) 
 
The Board of Directors of Marcolin S.p.A., reunited on today's date under the chairmanship of 
Giovanni Marcolin Coffen, reviewed and approved the Interim Report of the Marcolin Group 
relating to the first half of 2007, which will be available in its comprehensive format at the 
company's website (www.marcolin.com ) as of the date of filing. 
 
REVENUE  
 
Group sales revenue amounted to € 104 million, reporting an increase of € 21.3 million (+25.7% 
with respect to last year), attained thanks to the good performance of all the product lines, 
with especially good results in the Tom Ford Eyewear, Montblanc Eyewear and Roberto 
Cavalli Eyewear brands.  
Exchange rates remaining constant, the percentage increase in revenue would be 28%. 
 
The increase in revenue involved all the markets where the Group operates. With reference to 
the "sports" sector where the subsidiary Cébé operates, this area reported a 10.2% decline in 
sales, due to the economic effect produced by prevailing market difficulties encountered, 
reduced sales volumes in the spring and costs incurred for reorganization processes. 
 
Sales by geographic area are allocated as follows: 
 

 
 
 
 
 
 

Net sales by geografic area             
(euro thousands)

- Italy 22.816 21,9% 21.093 25,5% 1.723 8,2%
- Europe 42.417 40,8% 29.642 35,8% 12.775 43,1%
- U.S.A. 22.237 21,4% 20.243 24,5% 1.994 9,9%
- Rest of the world 16.501 15,9% 11.715 14,2% 4.787 40,9%
Total by geographical area 103.972 100,0% 82.693 100,0% 21.279 25,7%

30.06.2007 30.06.2006 Increase (decrease)

http://www.marcolin.com/


OPERATING RESULT 
 
EBITDA comes to € 9.8 million (9.4% of revenue), with respect to € 3.8 million (4.7% of revenue) 
obtained in the first half of 2006, with growth of nearly 160%.  
 
EBIT margin on revenue was 2.9% (vs. 0.2% as at 30 June 2006), corresponding to € 3 million in 
outright terms (vs. € 0.1 million as at 30 June 2006).  
 
Improvements in profits are mainly due to the increase in revenue, which made it possible to 
absorb fixed and structural costs, as well as the improved efficiency obtained by all Group 
companies, with the previously noted exception of Cébé. 
 
Analyzing the economic performance of the Marcolin Group at 30 June 2007, net of the 
assets relating to Cébé, shows an EBITDA of € 13.5 million, against the € 6.2 million at 30 June 
2006 (+117.7%) and a net positive result equal to € 5.1 million against a loss of € 0.7 million at 30 
June 2006, marking a net improvement.  
Cébé also reported a negative EBITDA of € 3.7 million (preceded by a minus sign for € 2.4 
million at 30 June 2006) and net negative results equal to € 4.2 million (negative for € 2.9 million 
at 30 June 2006) which are added to the € 2.8 million decrease in the fair value valuation of 
the shareholding, net of accessory charges.  
 
 
NET INCOME FOR THE YEAR 
 
In the first half of 2007, the consolidated result after taxes is negative for € 2 million (it was 
negative for € 3.7 million at 30 June 2006), influenced by the overall effect of the subsidiary 
Cébé, which contributed a loss of € 7 million.  
 
The result of the Marcolin Group, net of this effect, would have been positive for € 5.1 million, 
compared to a loss of € 0.7 million at 30 June 2006. 
 
 
SECOND QUARTER 2007 RESULTS 
 
With reference to the economic data relating to the second quarter 2007, it should be noted 
that: 
- revenues from sales came to € 50.3 million with respect to € 41.9 million in the second quarter 
2006 with a decrease of 20.2%; 
- EBITDA amounted to € 2.6 million (€ 2.5 million in the second quarter 2006), representing 5.1% 
of revenue (5.9% in the second quarter 2006); 
- EBIT is negative for € 2.9 million (€ 0.9 million in the second quarter 2006) accounting for 5.8% 
of revenue (2.2% in the second quarter 2006); 
- net income is negative for € 4.3 million (negative for € 1.8 million in the second quarter 2006). 
 
Clearly, the results of the second quarter 2007 were influenced by the performance of the 
subsidiary Cébé and by the aforementioned accessory costs. Analyzing the economic 
performance indicators of the Marcolin Group (not including Cébé), we find the following 
amounts: 
- EBITDA comes to € 8.5 million (€ 5 million in the second quarter 2006);  
- EBIT comes to € 3 million (€ 3.6 million in the second quarter 2006); 
- net income for the period was positive for € 1.8 million (€ 1 million in the second quarter 
2006). 
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NET FINANCIAL POSITION 
 
The net financial position showed improvement of € 2.7 million, with respect to 31 December 
2006 by effect of the cash flow generated by operations.  
 
 
OUTLOOK FOR THE FUTURE 
 
With the sole exception of the “sport" division (Cébé), where the difficulties encountered in 
2006 and in the first half of 2007 continue, the year 2007 is expected to be marked by an 
increase in revenue and profit with respect to a year earlier, while considering the effect of 
seasonality that will include higher sales and profits in the first six months of the year. 
 
The General Manager, Antonio Bortuzzo, commented, “The exceptional sales figures confirm 
the Group's ability to consolidate its presence on the market; significant progress in the luxury 
segment attests to the style and quality of Marcolin products. Management is determined to 
solve the problem represented by the subsidiary, Cébé, which in the past two years has 
negatively affected otherwise overall positive results".  
 
Also today, the Board of Directors approved the interim half-year report and subsequently 
appointed Mr. Sandro Bartoletti, Chief Financial Officer of Marcolin, to the position of 
Manager in charge of drawing up company accounts.  
 
Listed on the Italian stock exchange, Marcolin is a leader in eyewear and stands out within the luxury market for the 
high quality of its products, its attention to detail, and its prestigious distribution. Its licensed brand portfolio includes: 
Tom Ford Eyewear, Roberto Cavalli Eyewear, Montblanc Eyewear, Ferrari, Web Eyewear, Just Cavalli Eyewear, 
Kenneth Cole Eyewear, Miss Sixty Glasses, Replay Eyes, Timberland, Cover Girl Eyewear. The Group’s own brands 
include Marcolin and Cébé. 

 

 This press releases is available for review at the website, www.marcolin.com (English section) 

 
This press release uses some "alternative performance indicators" not set forth by the IFRS 
accounting policies (EBITDA, net financial position), the significance of which is explained in 
the Interim Report. 
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